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The Downtown Detroit
Partnership (DDP) advances
Detroit by driving engagement,
development and programs that
benefit businesses, residents
and visitors throughout the
Downtown. In our daily work we
strive to always remember our
role as:

© Convener and balanced voice
© Steward of the Downtown

© Promoter of equity and inclusion

In each area, we prioritize the consideration of input from
our stakeholders, our community members and all those
who live, work and visit Downtown. Facilitating an ongoing
conversation around such feedback is critical to the success

of DDP and the success of Downtown Detroit.

This report details the findings of the annual Downtown
Detroit Perceptions Survey, an effort led by the Downtown
Detroit Business Improvement Zone and its board of

directors and supported by DDP.



RESPONDENTS

What is your age group?

12%

65+ 18 to 24
10.7% —
60 to 64 \\‘ J 21.2%

25 to 34
55 to 59
| 16% \
22.2% 35 to 44

45 to 54

Are you male or female?

51% -

Female

— 49%

Male
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Which of the following best represents your racial or ethnic heritage?
(Choose all that apply)

/ Washtenaw ~————

Which county do you live in?

29.2% L=

Oakland /

g

Livingston

Monroe

Which zip code do you live in?

St Clair
(k\ 11.2%

Other

Macomb

54.1%

Wayne

64.9%

14.7%

4.2% 3.6% 4.2% ° % o 6.1%
JO_-_-M/ | I

48201 48202 48207 48208 48209 48216

Do you work in Downtown Detroit?
(Zip codes 48201, 48226, 48243)

45%

No

48226 Other  Other
zip code zip code
within  outside
the the
city of  city of
Detroit Detroit

55%

Yes

70% -
21.8%
o ()
I 28% 1.6% 09% 23% 2%  1.4%
| | - | | -

Non-  Black, Afro- Latino East South Middle Native Other
Hispanic Caribbean, or Asian Asian Eastern American
White or  or African Hispanic or or Indian or Arab  or Alaskan
European American Asian Native
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KEY FINDINGS

The perceptions survey generated feedback
across six main topic areas, which include:

o Overall impressions of Downtown o Parking
Detroit in specific subject areas

o Safety, police and security guards o Walking and biking

e Lighting and cleanliness o Public transportation

The responses collected demonstrate extremely positive sentiment across many of the main

topic areas, underscoring the fact that Downtown Detroit has significant strengths in its assets, What is your Downtown Detroit has lots of potential
infrastructure and services. Many of the noted metrics represent a consistency of sentiment from overall impression
2015 to 2016, and in some cases, small upticks show that steady progress continues. of Downtown
Detroit? A healthy Downtown Detroit is important to the region
—
E EE Downtown is safe during the day
What is your 35.9%
overall impression Somewhat
of Downtown positive

| feel safe walking with others in Downtown

/

Detroit?

93.6%

Downtown Detroit offers a variety of entertainment options

93.4%

Downtown Detroit has a variety of dining options

92.6%

Downtown Detroit is a good place to take out-of-town guests

92.5%

z
(]
=
)
g

/ Downtown offers exciting events and activities

57 3% Somewhat 91.8%

negative
0.8%
: Downtown is safe during special events
Very negative 90.6%

Very positive
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OVERALL IMPRESSIONS

In developing the survey, it was important to DDP
to understand the context of our respondents in
addition to noting their perceptions in the various
survey sections.

Beyond the perception questions, we sought to identify not only how our respondents get
information about Downtown Detroit, but also what draws them Downtown. When it comes to
existing assets, Downtown Detroit boasts strong engagement with its audiences at more than a
dozen major destinations.

In the past year,
in which of the

following ways 67.1%
have you obtained
information
about Downtown
) Online news
Detroit? sources (Detroit 66.8%
Free Press, ‘070
Detroit News,
D Crain’s websites)
Friends/
Family
63.1%
Facebook

8 Downtown Detroit Partnership

In the past year,
have you engaged
in the following :H
Downtown

Detroit activities?

Dining out

Strolling around

Bars/clubs

Sports events

Indoor or outdoor live music
— s5.%
Theater/performance
R sa3%
Major outdoor festival/parade/event
— s36%

Work related meeting/seminar/conference

— s0.1%
Shopping

Casinos

Art gallery

Riding a bicycle

Government services

R 2575
Stayed a night at a Downtown Detroit hotel
— 27

Campus Martius Park
B 77

Detroit RiverWalk

77.8%
Renaissance Center
e
Comerica Park
I — e57%
COBO Center
I — 55.3%
Hart Plaza
[ — 55.0%
Fox Theatre

Casino (Greektown, Motor City, MGM Grand)

Ford Field

Grand Circus Park

Joe Louis Arena

Capitol Park

— 2%
Detroit Opera House

I 3w
Harmonie Park/Paradise Valley

— 2%
The Fillmore Detroit

— 226%
Rosa Parks Transit Center

[ ] 12.9%

2016 Perceptions Report 9



91.8%

of respondents think
Downtown Detroit
offers exciting events
and activities

OVERALL IMPRESSIONS

The overall look, feel and culture of a place

are often at the forefront of what determines a
person’s perceptions about that place. Identitying
people’s impressions of those aspects of
Downtown Detroit allows us to dig deeper into
perceptions to better understand how specific
populations view the Downtown.

Strongly Somewhat Neutral/ Somewhat Strongly

HOW We” do Agree Agree  No Opinion Disagree Disagree
these statements o
describe Is family friendly 23.5% 50.0% 162% 8.2% 2.1%
your overall
impressions Is pet friendly 15.8% 30.4% 459% 6.7% 1.2%
of Downtown Is welcoming to
Detroit? all racial and 389% 38.1% 12.6% 83% 2.1%
ethnic groups
— Is walkable
—_— (i.e. things aren't 31.6% 46.1%  7.5% 122%  2.6%
— too spread out)

Is welcoming to the

o) o) Oy O, [e)
LGBTQ community 18.2% 24.1% 52.6% 4.0% 1.1%

Is bike friendly 21.8% 39.2% 23.0% 12.6% 3.4%

Offers exciting

A 51.7% 40.1%  5.3% 2.2% 0.8%
events and activities

Is accessible to people

with disabilities 9.4%  283% 485% 11.6% 2.3%

Is senior

o . 93% 269% 437% 163% 3.9%
citizen friendly

Is welcoming and

40.0% 45.4% 7.3% 5.5% 1.9%
comfortable to me

Is walkable when

e 10.4% 31.0% 23.1% 285% 7.0%
it is raining

Offers places

53% 16.0% 469% 21.3% 10.5%
to recycle
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85.4%

of respondents think
Downtown Detroit
is welcoming and
comfortable
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SAFETY AND CLEANLINESS

The DDP and Downtown Detroit Business
Improvement Zone Ambassador team work

hard to ensure that Downtown

is safe and clean,

no matter the season or activity level. And the
survey findings clearly show that the approach is

working. Every single statistic i
seen an increase year to year.*

n this category has

SAFETY

How much do you 95% 72.9%
agree or disagree

with the following

statements about

safety?

(Percentages refer to
respondents who agree
somewhat or strongly)

Downtown Downtown
is safe is safe at
during the night
day

85.0% 90.6% 81.6%
Downtown Downtown Downtown
is safe on is safe is a safe
weekends during place

special
events

*Note that the police presence question was new in 2016 and therefore cannot be compared to 2015.

14 Downtown Detroit Partnership

SAFETY

How much do you
agree or disagree
with the following
statements about
the presence of
police officers and
security guards
Downtown?

(Percentages refer to
respondents who agree
somewhat or strongly)

<

Police presence is sufficient during the day

] 74.8%
Police presence is sufficient evenings and weekends

Police presence is sufficient during special events

Security guards are sufficiently present during the day

Security guards are sufficiently present during evenings and weekends

Security guards are sufficiently present during special events
CLEANLINESS
AND LIGHTING
How much do you Sidewalks are free of litter
agree or disagree | 74.3%
with the following
statements about Downtown has well-lit streets
lighting and 1] 74.1%
cleanliness?
(Percentages refer to Downtown streets are attractively landscaped
respondents who agree _ 66.3%
somewhat or strongly)

Downtown is overall clean

It is important to recycle in public spaces

2016 Perceptions Report 16



PARKING, WALKING AND BIKING

As the transportation landscape of Downtown
Detroit continues to evolve, it remains important
to keep a finger on the pulse of public perception
in this area. DDP strives to cover the full spectrum
— including walking, biking, taking the People
Mover, bussing, ride-sharing and using the
QLINE. Beyond the modes of transportation, we
also look at the corresponding infrastructure in
order to present a complete picture.

PARKING

How much do you

agree or disagree

with the following i

statements 59.9%

about parking

Downtown? 58.6%

(Percentages refer to
respondents who agree
somewhat or strongly)

Detroit's new
parking meters
are easy to use

& On-street

parking is safe

75.1%

51.5%

Downtown
parking structures
are safe

Convenient

parking options
are easy to find

16 Downtown Detroit Partnership

WALKING/BIKING

How much do you
agree or disagree
with the following
statements

about walking
and biking
Downtown?

(Percentages refer to
respondents who agree
somewhat or strongly)

| feel safe walking with others

93.6%

| feel safe walking by myself

75.8%

| feel safe and comfortable riding a bike Downtown

| would like to have access to a bike that | can use when | am
Downtown (such as a bike share program)

PUBLIC
TRANSPORTATION
How much do you The People Mover is safe
agree or disagree ] 75.3%
with the following
statements The bus is safe
. _ 26.6%

about public .
transportation?

The bus is convenient
(Percentages refer to o
respondents who agree _ 18.8%
somewhat or strongly)

It is easy to find information on how to take the bus
= ]

It is important to have access to car share options

I look forward to riding the QLINE

2016 Perceptions Report 17



METHODOLOGY

nearly

4,000

people from
across the Detroit-
Warren-Livonia
Metropolitan
Statistical Area
completed the

survey

32.5%

percent of which

live inside the

Detroit city limits

vn Detroit Partnership

This report was commissioned by
the Downtown Detroit Partnership
to provide actionable insights
that will help guide the continued
investment in and growth of the
Downtown.

DDP convenes business, philanthropic and government partners
to create a vibrant, resilient urban core for Detroit and the
surrounding community.

VERDAD Research, an independent and nationally recognized
disabled veteran-owned firm, conducted the survey and analyzed
the results.

Survey participants were invited through DDP’s print and

digital communication channels, as well as through invitational
collaboration with local corporate and community organizations.
Responses were anonymous and collected online.

Nearly 4,000 people from across the Detroit-Warren-Livonia
Metropolitan Statistical Area completed the survey, 32.5 percent

of which live inside the Detroit city limits. Of the total respondents,

a random sample subset of 1,067 was extracted, balanced
across demographics including race and gender and providing a
confidence level of 95 percent with a confidence interval of 3.

Question formats included Lykert-type scale, multiple choice and
open-ended.
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For more information about this survey, or to learn more about
DDP and the Downtown Detroit Business Improvement Zone, visit
www.downtowndetroit.org.
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