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Introduction

The Downtown Detroit Partnership (DDP) advances Detroit by driving
engagement, development and programs that benefit businesses, residents
and visitors throughout the Downtown. As we work to sustain a thriving
Downtown, the perceptions and opinions of those who live, work and play
here are integral to our success.

This report details the findings of the annual Downtown Detroit Perceptions
Survey, an effort led by the Downtown Detroit Business Improvement Zone
and its board of directors and supported by DDP.




Respondents

What is your age group?

7%

Ages18to 24

5.4%

Ages 65+

9%

Ages 60 to Ages 25to 34

07

y
d 21.7%

Ages 55 to 59 Ages35to 44

23%

Ages 45to 54

What is your race or ethic origin? (select one response)

4.5%
22 .40/0 Asian
African American
or Black
40 Oi
Other Caucasian

3.2%

Hispanic or Latino

Which zip code do you live in?

30%
Other zip code

within the city of
Detroit

— 0O

Other zip code
outside the city
of Detroit

Are you male or female?

Female —\@

49.7%

Male
Which county do you live in?
11.3% 30.2%
Macomb Oakland

— 0.3%
Livingston St. Clair
4.5% 2.4%
Other Washtenaw
Wayne
Do you work in Downtown Detroit?
(zip codes 48201, 48226, 48243)
40.6%
No
07
Yes



Key Findings

The perceptions survey generated feedback across six main topic areas, which include:

« Overall impressions of Downtown Detroit in specific subject areas

Safety, police and security guards
* Lighting and cleanliness

* Parking

* Walking and biking

« Public transportation

The strongest positive results validate the position and potential of
the Downtown as an asset for people and businesses throughout
the region.

Overall sentiments remain high with a strong majority of residents
(91 percent) across the Detroit Metropolitan Statistical Area who
have an overall positive impression of Downtown Detroit. This is up
from 82 percent in 2014.

When asked how their opinion of Downtown Detroit has changed
compared to a year ago, 83 percent of respondents said their opinion
was more favorable than a year ago. This increased from 78 percent
in 2014,

Looking forward, 98 percent agree that Downtown Detroit has lots
of potential (up from 96 percent in 2014).

Four out of ten people said they visited Downtown for non-work
related activities more than 20 times during the last 12 months.

The top three activities people do while visiting Downtown
are dining out, sporting events and simply strolling around.
The top three destinations are Campus Martius Park, Detroit
RiverWalk and Comerica Park.

What is your overall impression of Downtown Detroit?
(select one)

—0

4.9%

Somewhat Positive Neutral

Somewhat negative

0.7%

Very Negative

52.3%

Very Positive

While these data represent the strongest positive findings in
the survey, there were many more results indicating positive
impressions. They are represented according to topic area
in the following pages.

Downtown has lots of potential

97.5%

A healthy Downtown Detroit is important to the region

97.2%

Downtown is safe during the day

| feel safe walking with others

92.4%

Downtown is a good place to take out-of-town guests

Downtown offers a variety of entertainment options

91.9%

Downtown has a variety of dining options

91.4%

Downtown offers exciting events and activities

90.7%



Overall Impressions of Downtown Detroit

Because a person'’s impression of Downtown Detroit can be impacted by
many different variables, the survey included questions to provide a frame of
reference for respondent familiarity with the Downtown. Looking at how our
respondents obtain information about Downtown Detroit and what events
and destinations they choose to engage while in the Downtown helps us
better understand our audience.

In the past 12 months, in which of the following ways have you obtained information about Downtown Detroit? (select all that apply)

68.6%
61.8%
° 59% N
55.9%
44.5%
o,

I ] -

Friends/Family Online News Facebook TV (news Radio (news Blogs (ex. Curbed Printed
Sources (Detroit coverage or coverage or Detroit, Eater Newspaper or
Free Press, commercials) commercials) Detroit, Detroit magazine (news

Detroit News, Unspun) coverage or

Crains websites) advertisement)

In the past 12 months, how many times have you visited Downtown Detroit for non-work related activities? (select one)

19% 251%

1to 20 4t010
—a

1to3

Not at all More than 20




In the past year, have you engaged in the following Downtown Detroit activities? (select all that apply)

88.2%
65.8% 65.3% 64.7%
56.4% 54.8%
I I !
Dining out Sports events Simply strolled Bars/Clubs Major outdoor Indoor or outdoor Theater/
around festival/parade/ live music performance
event

Campus Martius Park 77.6%

Detroit RiverWalk 75.1%

Comerica Park 69.5%

Renaissance Center 67%

Hart Plaza 59.1%

COBO Center 56.5%

Ford Field 49.3%

Casino (either Greektown or MGM Grand Detroit) 48.9%

Fox Theatre 46.8%

Joe Louis Arena 45.5%

Grand Circus Park 43.2%

Detroit Opera House 29.7%

Harmonie Park/Paradise Valley 29.6%

Capitol Park 28.7%

Fillmore Theater 23.4%



The questions related to one's overall impression of Downtown Detroit focused heavily on how welcoming the Downtown is to various
populations, and the results show areas where we are very strong — in our event and activity offerings, for instance — as well as areas
where we can make important strides.

Strongly Somewhat Neutral/No Somewhat Strongly

Agree Agree Opinion Disagree Disagree
Is family friendly 21.1% 48.8% 16.6% 10.9% 2.6%
Is pet friendly 16.0% 26.1% 47% 8.4% 2.6%
Is welcoming to all racial
and ethnic groups 39.4% 35.0% 14.1% 8.5% 2.9%
Is walkable (i.e. things aren't
too spread out) 29.4% 48.2% 6.6% 12.0% 3.8%
'Csomicl:’n'wg to the LGBT 15.6% 21.4% 57.8% 3.5% 1.7%
Is bike friendly 21.3% 37.4% 23.9% 12.7% 4.7%
Offers exciting events and
activities 48.1% 42.6% 5.5% 2.7% 1.0%
| ible t le with
e o peopie 9.5% 24.1% 51.2% 11.4% 3.8%
Is senior citizen friendly 9.2% 24.3% 43.3% 17.6% 5.5%
Is welcoming and comfortable

40.8% 43.3% 71% 6.2% 2.5%

tome




Safety and Cleanliness

Keeping Downtown safe and clean continues to be a priority for DDP, and the
Downtown Detroit Business Improvement Zone and its Ambassador team are
at the heart of that effort. As represented in the survey findings, this work is
not only important to the success of Downtown but also to a continued
perception of safety and cleanliness.

Safety (all answers agree somewhat or strongly)

Downtown is safe during the day 94%

Downtown is safe at night 69%

Downtown is safe on weekends 82%

Downtown is safe during special events 89%

Downtown is a safe place 79%

Cleanliness and Lighting (all answers agree somewhat or strongly)

Sidewalks are free of litter
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Downtown has well-lit streets
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Downtown streets are attractively landscaped

Downtown is overall clean
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Parking, Walking, and Biking - Public Transportation

Transportation — whether it's walking around Downtown or getting to and
from a Downtown destination — continues to be an important consideration
for people residing in and visiting Detroit. The survey findings summarized
here call attention to areas where we can continue to improve this particular
aspect of the Downtown experience.

Parking (all answers agree somewhat or strongly)

Detroit’s new parking meters are easy to use 50%

Street parking is safe 49%

Downtown parking structures are safe 70%

Convenient parking options are easy to find 51%

Walking/Biking (all answers agree somewhat or strongly)

| feel safe walking with others Q2%

| feel safe walking by myself 71%

| feel safe and comfortable riding a bike downtown 32%

|

I would like to have access to a bike that | can use when | am Downtown 50%

Public Transportation (all answers agree somewhat or strongly)

The People Mover is safe 74%
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It is important to have access to car share options 70%

| look forward to riding the M-1 RAIL 81%

oo |



Methodology

This report was commissioned by the Downtown Detroit Partnership to provide actionable insights that will help guide the continued
investment in and growth of the Downtown. DDP convenes business, philanthropic and government partners to create a vibrant and resilient
urban core for Detroit and the surrounding community.

VERDAD Research, an independent and nationally recognized disabled veteran-owned firm, conducted the survey and analyzed the results.

Survey participants were invited through DDP's print and digital communication channels, as well as through invitational collaboration with
local corporate and community organizations. Responses were anonymous and collected online.

Over 4,000 people from across the Detroit-Warren-Livonia Metropolitan Statistical Area completed the survey, 30 percent of which live
inside the Detroit city limits. Of the total respondents, a random sample subset of 1,067 was extracted, balanced across demographics

including race and gender and providing a confidence level of 95 percent with a confidence interval of 3.

Question formats included Lykert-type scale, multiple choice and open-ended.
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